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Embracing wellbeing within building design 
and management has the potential to 
enhance demand, maximise rental income 
and lift capital values. 

“Since inception in 2008, residents’ 
wellbeing has been at the core of 
Bruton’s management services. 
Developers and investors who 
harness the potential of wellbeing 
offer buildings with increased resident 
attractiveness, translating into 
stronger occupational appeal, resilient 
income and stronger capital values.”
Andrew Kafkaris MRICS, Director,  
Bruton of Sloane Street 

Wellbeing in the  
commercial sector
The role of wellbeing has been recognised in 
commercial property. Wellbeing impacts on 
productivity, recruitment and retention and these 
translate into a financial benefit. This is evidenced 
by an increase in the number of accreditation 
schemes and building benchmarks to help 
employers recognise and embrace wellbeing. 

If people are happier and more productive when 
their working environment meets certain high 
standards, it follows that the same principles 
apply to their living environments. This could 
translate into a higher demand from buyers and 
tenants and may warrant premium rents. 

The evidence: value of wellbeing 
for commercial buildings

66% 
of professionals 
agree wellbeing 
features in real estate 
property can impact 
its market success 
and economic value.

28% 
said they are able 
to charge premium 
rents.

48% 
said spaces lease 
more quickly.
Cushman & Wakefield 2017

38% 
of commercial  
property owners 
reporting an 
increased building 
value saw an increase 
of 7% or more.

Well buildings

WELL mission statement: 
A holistic formula for better health 
and wellness outcomes, leading to 
improvements in things like employee 
productivity, engagement and retention. 

The WELL Building Institute is one of the 
leading movements in the promotion of 
health and wellbeing in buildings.

37% lower 
absenteeism 
dataloft / Cushman & Wakefield 2017

21% higher 
productivity 
dataloft / Cushman & Wakefield 2017

Businesses with highly satisfied, engaged 
employees are rewarded with

Key considerations:
air
water 
nourishment
light
fitness
comfort 
mind 
security

?

Blurring  
boundaries
Workplace technology has 
enabled many more of us 
to work from home, placing 
new demands on the quality 
of the living environment, 
especially in cities. 

5.3%  
of London’s population  
work from home regularly  
(190,000 workers) 
dataloft / TUC using ONS Labour 
Force Survey

Placemaking: quality 
of place increases 
residential values

31% 
average price 
uplift from 
residential 
developers 
enhancing 
a range of 
placemaking 
attributes.
CBRE / RICS

Range of  
aspects:
quality of  
development  
team
architecture
development  
layout
mixed use  
provision
amenity space
communtiy  
engagement
sustainability
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The Bruton of Sloane Street Model 
for Wellbeing in residential property 
will combine design excellence with 
professional management. 

Potential reward:

 
Creating buildings that promote 
wellbeing begins at the design stage 
with decisions about light, air and 
environment and continues through 
the management of the building with 
attention to security, response times 
and service levels.

It is our view that developers and 
investors who harness the potential of 
wellbeing will experience an increase  
in the capital value of their property, 
together with stronger tenant demand 
and improved retention.

Wellbeing 
enhances 
residential 
values

Why measure wellbeing? 
Across the globe, governments have added their citizens’ wellbeing to the political 
agenda, placing it alongside economic growth as a measure of national success. 

Wellbeing encompasses a range of factors including health, fulfilment, life 
satisfaction, safety and anxiety. Reference models such as the ‘Wheel of 
Wellbeing’, together with regularly published government statistics are increasingly 
being used by companies to inform decisions. Companies are for instance, 
recognising the benefits of wellbeing in staff recruitment and retention.

The same principles can be applied to the residential sector. Embracing research 
and recognising the role of wellbeing in the living environment can improve the 
experience of residents, boosting a building’s investment performance through 
increases in both rental income and capital value.

We already spend more time at home than we do anywhere else. Wellbeing at 
home will be of even more relevance with the cultural shift towards more agile 
working and the increasing crossover between living and working spaces. 

“If you’ve got happy 
residents, you will have 
lower voids and more 
profitable buildings.”  
Property Week panel of experts  
March 2017

Happiness over wealth Wellbeing: a growth industry

The Office for National 
Statistics’ Well-being 
Programme was launched 
in 2010 and annually 
records a range of factors. 
These include health, work, 
and the living and natural 
environments. 

Last year the headline 
result for the UK was the 
highest since records 
began in 2011.

4 in every 5 
Britons believe the government should 
prioritise happiness over wealth
dataloft / GfK/NOP

7% uplift 
in property values 
Cushman & Wakefield, based on commercial 
evidence, 38% of respondents thought the value 
uplift was 7% or more.

Life satisfaction as measured by ONS

Source: dataloft / ONS
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Between 2013 and 2015 the 
wellbeing industry 

grew by 11% 
while the global economy shrunk by 
-4% (US dollars)
dataloft / Cushman & Wakefield 2017 dataloft / Bruton of Sloane Street
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Light

Smart technology

Services

A high level of light was associated 
with wellbeing for participants in 
the research, and an antidote to 
the stressful environment of the 
city. Windows are important not 
only for light, but also for 
maximizing views which promote 
wellbeing and aid security.
The way we live now report, RIBA 2012
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Private space outside, or access 
to green public space in urban 
locations, was important to most 
participants for wellbeing
The way we live now report, RIBA 2012

Secure environment
Lifestyle and personal security 
are the two most important 
factors in where High Net Worth 
Individuals (HNWIs) choose to 
purchase property, both scoring 
8.2 on a scale of 1–10
Knight Frank Tenant Survey 2016 

Tenants ‘expected their landlord 
to make security a priority’
AXA Survey 2017 

Natural light is the single most 
important attribute in a home with 
60% of people ranking it as 
important 
The Future Homes Commission 2012

Technology is ever-evolving and 
residents require ‘Flexible 
provision for using technology’  
The way we live now report, RIBA 2012

Which services matter to renters?  
51% swimming pool, 45% safe 
and clean building, 38% gym, 
29% 24 hour services  
Conductor/Opinium Survey of over 1000 tenants 
2017

Noise
49% ranked privacy and noise 
levels from outside the home as of 
the highest importance in a home 
The Future Homes Commission 2012
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